
Choose me once.
Love me always.

Marriage.

A study of our relationship with clothes. 
by Sarah Hill



“Fashion is our chosen skin. On an individual level it represents how we 
feel about ourselves and what we want to tell the world about who we are. 
On a community level, it tells a story about our history, culture and social 
customs.” 

Fashion Revolution
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Our relationship with fashion and with most 
consumer products is one of ignorant exploitation. 
Environmentally, our wasteful attitudes since 
industrialisation have done what is likely to be 
irreversible damage to the planet. Politically, our 
spending and consumption habits play into the 
hands of multi-national corporations and the 1%. 
Socially, we take individualistic viewpoints and 
approaches, shunning the well documented benefits of 
collaboration, sharing and experiences, in favour of 
the intoxication of the new. 

This is the culture in which I live. It is what I understand 
to be normal, even covetable, through my wider-
societal upbringing and through mass advertising. 
But this does not fit with my values environmentally, 
politically or socially.

The following study aims to define better and more 
valuable relationships with clothing, and by extension, 
better and more valuable approaches to how we live. 



1. Ideology

2. Story telling

3. Heritage & history

4. Relationships

5. Longevity

6. Sparsity or rarity

7. Community

8. Service

9. Collaboration

10. Identity



What is 
(or could be) 

the role and purpose 
of fashion(/clothing) 

in a sustainable 
and hyper-local 

economy?



We live in a culture where replacement 
is king. We do routinely fix big-ticket 
items, like cars and washing machines, 
but primarily it’s easier and cheaper to 
go buy something new. There are other 
reasons to avoid repair, including labels 
warning that repairing a product on 
your own will void the warranty, or the 
lack of access to the information and 
parts necessary to repair something 
ourselves.

These conditions create a society of 
product-consumers, not owners. And 
there’s a difference. Owners are 
empowered to take responsibility for 
their purchases – from proper cleaning 
to repairing, reusing and sharing. 
Consumers take, make, dispose and 
repeat – a pattern that is driving us 
towards ecological bankruptcy.

Patagonia

Capitalism Post-capitalism

Almost unnoticed, in the niches and 
hollows of the market system, whole 
swathes of economic life are changing. 
Goods and services that no longer 
respond to the dictates of neoliberalism 
are appearing, from parallel currencies 
and time banks, to cooperatives and 
self-managed online spaces. Vast 
numbers of people are changing their 
behaviour, discovering new forms of 
ownership, lending and doing business 
that are distinct from, and contrary 
to, the current system of state-backed 
corporate capitalism. 

Paul Mason

1. Ideology



The fashion industry has some obvious problems which 
would make it unsustainable in a progressive socialist 
or post-capitalist society. The high fashion ideas of 
luxury, covetability, insatiable need and pageantry 
are wasteful, greedy and decadent. Likewise, high 
street fashion, ‘fast fashion’, promotes the same ideas 
at a lower price point and a lower quality. 

Both feed into the capitalist economic machine 
which offers very little financial (and often social) 
benefit to the skilled people who make the clothing. 
Furthermore, much of this economy is outsourced 
to developing nations, or in the case of luxury, 
to artisans abroad, rather than it fuelling our 
own economy and society in turn benefiting us 
environmentally and bolstering other industry in the 
form of supply chains and redistributed wealth. 

We need to consider what we actually need and how 
we want to get it. Clothing is much more sustaibanle 
than fashion. 

designed but not designer:
Fashion,

clothing



Transparency is the 
beginning of the process of 
revolutionising fashion. 

Let’s start by asking the “Who Made My Clothes?”question.  

Ask yourself.  
Ask the brands and retailers you shop from. 
Ask the NGOs and trade unions. 
Ask the factories and suppliers. 
Ask your government and policy makers. 
Ask makers, producers and the workers themselves. 
Ask everyone you can.

We hope that by 2020 the public starts getting some real answers 
to this question. We hope to see thousands of brands and retailers 
willing and able to tell the public about the people who make 
their products. We hope to see makers, producers and workers 
become visible; we hope to see thousands of their stories told. 
We hope to start to see more consumer demand for fashion made 
in a sustainable, ethical way. We hope that we start to see real 
transformative positive change begin to take root.

It’s time for a  
Fashion Revolution  
White Paper

Revolt
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#whomademyclothes



Vetements: 
a fresh 
approach to 
fashion?

“It is always better to sell one piece less to a 
store and to be sold out than to sell one piece 
extra and to go on sale. Because once you go 
on sale, there’s no going back.” 

Guram Gvasalia, CEO Vetements

Vetements have been successful in 
rising to the top in just a few seasons. 
Vetements profess to be different from 
other high fashion brands. Through 
brand collaborations and a tweaked 
approach to sales they have been 
able to portray themselves as a newer, 
younger, more radical alternative to 
fashion industry norms. 

It is obvious they have recognised 
the trend of changing attitudes in 
and towards fashion and the fashion 
industry. However they are still acting 
within the industry and for the same 
aims: Vetements essentially prostitutes 
the idea of ‘slow fashion’ for fame, 
personal success and financial gain. 
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“It is nicer when people save up. They can 
buy this one piece that they cherish for a 
longer time, rather than spending money on 
clothes every week that they throw away 
afterwards. The whole idea is to limit the 
production, having less pieces and making 
sure that people who buy these pieces can 
cherish it for a longer time. It’s moving away 
from this idea of fashion fashion, to this idea 
of slow fashion.”

Guram Gvasalia, CEO Vetements“Luxury was always something that was 
scarce. Today, I don’t consider Louis Vuitton 
to be a luxury brand – yes, the quality is 
luxury, but if you can go to the store and get 
whatever you want, it’s not luxury.”

Guram Gvasalia, CEO Vetements



Rational  
Dress  
Society

The Society for Rational Dress was 
created in 1881 to pursue less 
constrictive dress for women. It rejected 
restrictive and cumbersome clothing 
in favour of more wearable and 
comfortable clothes in the name of 
greater equality and improved lifestyles 
for women. 

Today the Rational Dress Society 
exists to challenge ‘irrational’ clothing 
norms and its current project Jumpsuit 
rejects choice as a protest against the 
overproducing fashion market. 
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“There is so much to be said on the subject 
of a healthy dress for women that one hardly 
knows where to begin or what point to 
discuss.”

The Rational Dress Society’s Gazette, January 1889

“... change always excites a certain 
amount of disapproval until it 
become familiar.”

The Rational Dress Society’s Gazette, January 1889



TECHNICAL SPECIFICATIONS

The construction of JUMPSUIT adheres 
to the following standards: durability, 
functionality and practicality. The Fall/
Winter JUMPSUIT features a long 
sleeve, and the Spring/Summer edition 
features a short sleeve. JUMPSUIT 
is made in a cotton twill. The fabric 
is woven in the United States. For 
increased range of movement through 
the arms and upper body, a raglan 
sleeve design was used. A standard 
convertible collar and front-fly closure 
with a heavy-duty zipper provides 
ease of use and a sensible style. Two 
diagonal-seamed pockets and two 
back-patch pockets allow for convenient 
storage. Both pocket types have been 
reinforced with additional stitching 
for augmented robustness. The use 
of reinforced tucks and pleats are 
engaged for comfort and range of 
motion. The flat-felled seam, the most 
durable of all modern seam finishes, 
has been used throughout the garment 
to reinforce points of wear and stress. 
Topstitching and other foundational 
strengths are utilized throughout the 
RDS monogarment. JUMPSUIT, the 
Spring/Summer 2015 collection, is 
available in black and white.

To receive your short sleeve 
monogarment simply place your order 
by July 15th. Once you place your 
order, the Rational Dress Society will 
send you our Anthropometric Sizing 
Survey to determine your official 
JUMPSUIT size (JUMPSUIT comes 
in 200 sizes). Once we have your 
monogarment back from our Chicago 
factory we will ship your JUMPSUIT, 
whereupon you may throw away all of 
your other clothes.
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Jumpsuit
CONCEPTUAL PARAMETERS

JUMPSUIT is an ungendered, multi-use 
monogarment for everyday wear. It 
will be disseminated in two forms: as a 
pre-made garment for purchase, and 
as an open-source pattern, available to 
download free of charge. The Rational 
Dress Society is currently developing a 
comprehensive new sizing system that 
can accommodate up to 200 different 
body types using gender-neutral 
terminology. Profits from JUMPSUIT 
will go into a fund to purchase a full 
page ad in American Vogue. The 
publication of the ad will mark the end 
of JUMPSUIT.

WHAT IS COUNTER-FASHION?

We, the members of the Rational Dress 
Society, have determined that histories 
of radical, revolutionary or utopian 
dress correspond to one of three types:

1. Anti-fashion, which suggests a 
continuous engagement with and 
rejection of prevailing tastes.
2. Folk costume, which is enmeshed in 
a particular community or geographical 
location.
3. Counter-fashion, which designates a 
particular sociopolitical context.

Counter-fashion occurs when members 
of a subculture, sharing the same 
political, social or other agenda, 
choose to dress in a political manner in 
order to symbolize their goals.
(Anat Helman, “Kibbutz Dress in the 
1950s: Utopian Equality, Anti Fashion, 
and Change.” Fashion Theory, Vol. 12, 
Issue 3, September 2008. Page 316.)

WHY DRESS REFORM NOW?

THE TYRANNY OF CHOICE.

“Counter-fashion occurs when members of a 
subculture, sharing the same political, social 
or other agenda, choose to dress in a political 
manner in order to symbolize their goals.”

(Anat Helman, “Kibbutz Dress in the 1950s: Utopian Equality, Anti Fashion, 
and Change.” Fashion Theory, Vol. 12, Issue 3, September 2008. Page 

316.)



“Lost and Collected is part of a body 
of work that explores multiple histories 
of the origin, ownership and use 
of clothing. It is a reflection on the 
perceived ‘value’ of a garment and 
how this fluctuates over time and as a 
result of societal and cultural influences. 
Historically clothing and textiles have 
been considered highly valuable, even 
used as a form of currency. The current 
fashion system equates value with a 
brand or a designer and denotes other 
garments as ‘disposable’. Lost and 
Collected is an ongoing project that 
documents and maps lost and discarded 
clothing. Contrary to their devalued 
state, it presents these garments as 
unique artefacts and so proposes an 
alternate understanding of the value of 
a garment.”

Lost and 
Collected
by Ruby Hoette
http://www.rubyhoette.com/archive/
http://lostandcollected.com/

“WORN_RELICS was launched in 
2008. It is an interactive online archive 
in which the stories and memories 
attached to garments can be collected 
and shared. The project explores 
the idea that clothing acquires value 
over time through being worn. It is a 
platform for the communication of the 
creativity and innovation that can be 
found in the diverse ways we interact 
with clothing in everyday life.”

Worn Relics
by Ruby Hoette
http://www.rubyhoette.com/archive/
http://www.wornrelics.com/

2. Story telling

Lost and Collected and Worn Relics look at clothing from an 
anthropological viewpoint. They comment on the value, memory and 
stories of clothing in relation to our disposable fashion culture. 

Both archive garments in a different way from how we would usually 
see garments collected in a museum. They take ordinary clothing, 
rather than something prized or iconic, and show it’s personal value 
thus using clothing as a medium for comment on our time. This is 
just as culturally valuable in a museum context as it is online and 
perhaps in some ways more intriguing than the garments we already 
see in archives. 



Patagonia: 
a fresh 
approach to 
fashion.
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Patagonia has rejected the usual 
modern day fashion business model 
of consumption and waste in favour 
of encouraging customers to have a 
relationship with their clothing and 
to repair and look after their it. They 
provide not only good quality clothes 
but also a life time service of repair 
and care and a recycling facility for 
irreparable garments. 

This approach to business encourages 
brand loyalty and trust from customers 
who know their garments are intended 
to last.

Dear Patagonia,

I practically grew up in this groovy 
patterned fleece;  I trotted around the 
house in it as a toddler, as the bottom 
just barely grazed the floor.  I used it 
as a sleeping bag on camping trips, like 
the one pictured above— as soon as my 
mom took it off I apparently snatched it 
and refused to let go for the rest of the 
trip.  I’m not too sure if it is my mom’s 
or my dad’s, looking back at photos 
they seem to wear it equally— which 
is why I have named it the Communal 
Fleece.  Leaving for college this past 
Fall, it was unquestionable that I had 
to have the Communal Fleece with me 
up in Portland.  So I did what I had to 
do to secretly squirrel it away with the 
rest of my belongings.  Now, safely 
with me, I never leave it behind on my 
travels around the Pacific Northwest.  
This fleece is more than just a piece 
of apparel to me, it represents the 
bond between my parents and I, our 
adventures together, and adventures 
to come— I hope to pass it down to my 
kids and truly carry on the tradition of 
the Communal Fleece.

Hanna Ball. Malibu, CA.

The Communal 
Fleece

The Stories We 
Wear

Better than new
#wornwear

The Stories We Wear invites Patagonia 
customer to submit their memories or 
experiences they associate with their 
Patagonia items to be published on 
their website.

Some clothing is just clothing, but some 
has meaning which cannot be replaced. 

“If a designer wants people to become attached to 
his/her product, the present study suggests that s/he 
should facilitate ways to form associations between 
the product and people, places or events (memories) or 
s/he should design an object that evokes enjoyment.” 

Designing Consumer Product Attachment, Schifferstein et al; 
Emotionally Durable Design.



“One of the most responsible things we can do as a company is to make 
high-quality stuff that lasts for years and can be repaired, so you don’t 
have to buy more of it. The Worn Wear program celebrates the stories 
we wear, keeps your gear in action longer and provides an easy way to 
recycle Patagonia garments when they’re beyond repair.”

Rose Marcario, President and CEO, Patagonia



By Rose Marcario, Patagonia CEO

This holiday season, I have an early 
New Year’s resolution for the sake of 
Planet Earth: let’s all become radical 
environmentalists.

This sounds like a big leap – but it’s 
not. All you need is a sewing kit and a 
set of repair instructions.

As individual consumers, the single best 
thing we can do for the planet is to 
keep our stuff in use longer. This simple 
act of extending the life of our garments 
through proper care and repair reduces 
the need to buy more over time – 
thereby avoiding the CO2 emissions, 
waste output and water usage required 
to build it.

Why is repair such a radical act? 
Fixing something we might otherwise 
throw away is almost inconceivable to 
many in the heyday of fast fashion and 
rapidly advancing technology, but the 
impact is enormous. I tell you this as 

CEO of a clothing company that despite 
a deep commitment to responsible 
manufacturing still takes more from the 
earth than it returns.

We live in a culture where replacement 
is king. We do routinely fix big-ticket 
items, like cars and washing machines, 
but primarily it’s easier and cheaper to 
go buy something new. There are other 
reasons to avoid repair, including labels 
warning that repairing a product on 
your own will void the warranty, or the 
lack of access to the information and 
parts necessary to repair something 
ourselves.

These conditions create a society of 
product-consumers, not owners. And 
there’s a difference. Owners are 
empowered to take responsibility for 
their purchases – from proper cleaning 
to repairing, reusing and sharing. 
Consumers take, make, dispose and 
repeat – a pattern that is driving us 
towards ecological bankruptcy.

Repair is a Radical Act

To be clear, the act of buying itself isn’t 
the problem (although it’s hard not to 
see the craziness around our biggest 
shopping days has gone too far). After 
all, our lives depend on a wide variety 
of products produced in a way that 
hurts the planet – including Patagonia’s 
– and that’s not likely to end anytime 
soon, no matter how much work we do 
to reduce our impact.

What’s the antidote? Making a dent 
in our collective consumption footprint 
will require shared responsibility 
between companies that make things 
and customers who buy them – but 
businesses must act independently.

At Patagonia, we work hard to make 
high–quality, responsibly sourced 
clothing that lasts for years and can be 
repaired – and we guarantee it for life. 
We operate the largest garment repair 
facility in North America (we’ll do more 
than 40,000 individual repairs this 
year) and we’ve trained our retail staff 
to handle the simple repair jobs (which 
total thousands more). This holiday 
season, we’ve partnered with iFixit to 
publish more than 40 free repair guides 
for Patagonia products on our website. 
We go to great lengths to provide our 
customers with opportunities to fix their 
gear themselves, find it a new home or 
recycle it if necessary.

As part of the transaction, we ask our 
customers to use the tools we provide 
to decrease the environmental impact 
of their stuff over time by repairing it, 
finding ways to reuse it, recycling it 
when it’s truly ready. By buying only 
what they need, customers can reduce 
their overall consumption in the long 
run. A purchase becomes an investment 
that saves money – and helps save the 
planet – over time.

But this is far from a trend. While 
some companies, like Ricoh, DeWalt, 
Caterpillar and Lenovo have made 
repair and remanufacturing a staple of 
their business model, most companies 
still make cheap stuff that breaks and 
must be replaced quickly. Customers 
conditioned to seeking out the best 
price buy into this model and keep the 
cycle going.

And too often, products come without 
repair instructions – and in extreme 
cases companies actively thwart repairs 
by inventing new kinds of proprietary 
screws and other nonsense. This should 
be considered unacceptable given 
the environmental crisis we face – 
but instead, planned obsolescence is 
celebrated as smart marketing.

As we see greater impacts from 
climate change every year and as 
we approach critically global climate 
policy talks next month in Paris, we as 
individuals must reverse our current 
course of overconsumption. Let’s 
behave like owners, not consumers, and 
repair rather than inflict something new 
on the planet if we don’t truly need it.

And as businesses, we have a 
responsibility to make higher quality 
products to help reclaim the act of 
ownership: make parts accessible and 
repair easy. Let’s always celebrate 
the effort of trying to fix something. 
We need to enable our customers to 
become owners – and that will require 
a seismic shift in our approach.

It’s a radical thought, but change can 
start with just a needle and thread.

Rose Marcario is the President and 
CEO of Patagonia, Inc. and Patagonia 
Works.
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3. Heritage & 
history

Scottish Fashion Industry

by Sarah Hill

I was recently interviewed for Common Space about my views 
on what was exciting and relevant in Scottish Fashion today. 
The article titled, In with the new: The Scottish fashion industry’s 
fight to ditch the old stereotypes, discussed favourite Scottish 
designers and the Scottish Fashion Awards but the questions had 
little space for Scotland’s textile history or cottage industry which 
support communities, artisans and craft. As the article, which also 
interviewed Fashion Awards organiser Tessa Hartman, concluded, 
there is no fashion industry in Scotland, only designers participation 
in the wider context of a national or international fashion industry. 
This can be interpreted in two ways. 

The first considers the fashion industry in the context of high fashion, 
high street fashion and basically, capitalism. This is an industry 
which, at some level supports creativity and young designers (if 
they have the money to support their own start ups) but it is also 
an industry which supports luxury, waste, exploitation of workers 
(both here and abroad) and feeds profit into the hands of rich, 
tax evading, multi-national companies. Though this industry is 
surrounded in glamour and prestige and, to some extent, jobs, 
it does not have the ethical structure I would want to see in my 
Scotland. 

The second interpretation of a fashion industry is one we might 
want. An industry which produces and supplies the clothing people 
in Scotland need and want, which creates jobs not only in design, 
buying, merchandising and so on, but also in manufacture, craft, 
repair and recycling. Many towns in Scotland were built on this 
industry, towns in the Scottish borders, the Highlands and Islands 
and my hometown Paisley all had thriving textile industries. 

The production of clothing, like many manufacturing industries, had 
a strong social and political culture surrounding it. In various mills 
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around Scotland people met friends and spouses, worked with their 
parents or their parent’s parents, and formed strong community ties 
both in and out of the workplace. 

In Paisley, famous for producing Paisley Pattern, social care was 
provided through many mill jobs, and museums, town halls and 
churches were provided for everyone to enjoy in what was an era 
of philanthropy. Weavers were also able to organise themselves 
politically to improve their outlook in their jobs and also with the 
government. Similar examples can be found in the Scottish Borders 
and Highlands and Islands where textiles was also a staple of the 
economy.

In Paisley today the few mills still standing have been converted into 
premium flats and no textile industry remains. The town museum, 
donated by a mill owner, has a large section dedicated to the 
town’s textile heritage and other buildings have been preserved 
to celebrate this history. Nothing has taken the place of the social, 
political and community provision that the mills gave or the economic 
void that the decline of industry has left in many small towns but 
embers of the wider industry still remain. 

Harris Tweed, still made on hand looms in rural parts of the 
Hebrides, and Scottish cashmere and wool are still sought after 
international exports and used by designers like Chanel, Christopher 
Kane and Vivienne Westwood. Harris Tweed’s quality and identity 
remains protected by an Act of Parliament.

Every person in Scotland buys and wears clothes. There is no reason 
that these should not be produced more often by the talented crafts 
people, designers and makers in Scotland and supporting our local 
economy as well as our environmental impact. 

This doesn’t need to be all tweed, wool and Paisley. With a little 
investment and infrastructure, and with enthusiasm for our own 
abilities and economy, we could produce simple items like white 
T-shirts or denim jeans - items which everyone owns but are not, at 
least at the fabric stage, produced in Scotland. 

We should consider how textiles can once again take a role in 
a hyper-local economy within the global market? Can we build 
community into the way we buy our clothes? Can clothing encourage 
people to take a more active role in local or even national politics? 
And can we create financial benefits through the way we make and 
distribute clothes?

While there is undeniable artistic merit in high fashion, we should 
consider more carefully what the fashion industry is, what fashion 
industry we would wan,t and more specifically, how and where we 
want to buy and consume the clothes we wear. 

We should consider how textiles can once again take 
a role in a hyper-local economy within the global 
market. Can we build community into the way we buy 
our clothes? Can clothing encourage people to take a 
more active role in local or even national politics? And 
can we create financial benefits through the way we 
make and distribute clothes?



We’re all 
Radicals 
here. “Famous for their skills at the loom, 

the Paisley weavers we as well-known 
for their democratic politics. At a time 
when democracy seemed to threaten 
the existing order, successive British 
governments cast a wary eye towards 
Paisley, expecting riot or revolution to 
erupt there at the worst possible time.” 

- Paisley Museum 

In the early 18th century, Paisley 
became well know for its skilled fine 
weaving work. However, by this time 
the production and marketing of the 
cloth had become too complicated for a 
weaver to manage alone. They began 
to work with a manufacturer known as 
a cork. The cork’s role was to sell the 
cloth as well as sometimes providing 
looms, other equipment and work 
rooms. 

“What was a fair price for work? The 
weavers said it was it was related to 
what it cost them to live and bring 
up their sons to be intelligent self-
respecting craftsmen like themselves. 
The corks said it was related to the 
state of the market. There were years 
when the corks refused to pay and 
the weavers refused to work.” [Clark 
1988] The corks were forced to work 
together to fight against the demands 
of the weavers who skilfully organised 
themselves into societies and unions to 
make their demands.

After the war ended in 1815 there was 
an expectation that taxes would go 
down and standards would improve. 
This was not the case and the first 
public meeting in Scotland to raise 
opposition to this was in Paisley.  “It 

was at this time that Radical (ie radical 
reformer) became a party name. In 
1817 the police searched some houses 
in Maxwellton, and explained to the 
bystanders that they were looking for 
Radicals. “You’d better take all of us,” 
said a weaver. “We’re all Radicals 
here.”” [Clark, 1988]

“The Paisley weavers were 
famously well-read and notoriously 
argumentative. They gathered together 
at every possible opportunity to debate 
the political issues of the day. Despite 
their arguments amongst themselves, 
they invariably supported the rights 
of the working man at home, and 
progressive, liberal causes abroad.

“They were determined to have their 
opinions listened to by the British 
Parliament. They found their own local 
heroes who represented their views at 
public meetings and in the newspapers. 
The Paisley weavers gave the town 
a prominence and influence in British 
politics which lasted for generations.” 

- Paisley Museum

“Paisley’s weavers thought of 
themselves as self-employed, 
independent craftsmen who came and 
went at no man’s bidding. If they chose 
to take half the day off or half the week 
off, instead of earning every penny 
they could get, that was their affair. The 
web the wove was for sale: there time 
was not.” [Clark 1988]

Paisley A History Sylvia Clark 1988  
Mainstream Publishing Company 

(Edinburgh) Ltd ISBN 1-85158-109-X

“Over 200 years ago, the radical journalist 
John Thelwall warned the men who built the 
English factories that they had created a new 
and dangerous form of democracy: ‘Every 
large workshop and manufactory is a sort of 
political society which no act of parliament 
can silence, and no magistrate disperse.’”

(Paul Mason, p.xvi)



“The things that define you are not 
just the things that you do, but the 
things you say no to. Saying no is 
focus. We only make jeans. We say 
no to anything else. Be narrow. Be 
good.”

Free Repairs.  
For Life.
We stand by what we make. And keep standing by 
it even when things go wrong. That's why we offer a 
free repairs policy for life on our jeans.
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Huit denim

The No Wash Club

1st Rule: Six months without washing means six 
months. 
2nd Rule: No Cold dip in the bath.
3rd Rule: No showers.
4th Rule: Rain happens. Get an umbrella.
5th Rule: Freezing them is allowed.
6th Rule: Airing them on a washing line is allowed.
7th Rule:  Rest days are allowed.
8th Rule: If you are going to try, go all the way.

Cardigan is a small town of 4,000 good 
people. 400 of them used to make 
jeans. They made 35,000 pairs a week. 
For three decades.

Then one day the factory closed. It left 
town. But all that skill and knowhow 
remained. Without any way of showing 
the world what they could do.

That’s why we have started The 
Hiut Denim Company. To bring 
manufacturing back home. To use 
all that skill on our doorstep. And to 
breathe new life into our town.

As one of the Grand Masters said to 
me when I was interviewing: “This is 
what I know how to do. This is what I 
do best.” I just sat there thinking I have 
to make this work.

So yes, our town is going to make jeans 
again.

Here goes. 



Harris Tweed

Harris Tweed can only be made by 
the skilled artisans of the Isle of Harris, 
Isle of Lewis and surrounding areas 
where it has always been traditionally 
made. Every aspect of the weaving 
process must be carried out here 
including dying, blending, carding, 
spinning, warping, weaving, finishing 
and inspecting. The tweed is woven in 
the traditional way, just as it always 
had been, and its method and name is 
protected by an act of parliament. 

“The definition of Harris Tweed 
contained in the Harris Tweed Act 
of 1993 clearly defines Harris Tweed 
as follows:

“Handwoven by the islanders at 
their homes in the Outer Hebrides, 
finished in the Outer Hebrides, and 
made from pure virgin wool dyed 
and spun in the Outer Hebrides.””
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What could you wear,
and 

want to wear, 
for the next 10 years? 

A Capsule Collection



4. Relationships

Why do people wear 
the clothes they wear?

In late summer 2012, I interviewed a few friends 
and acquaintances about their clothing choices. As 
a fashion undergraduate, I was interested in why 
people from a ‘non-fashion’ background made 
the clothing choices they did - the choice to wear 
something nondescript is still a choice so what fuelled 
these choices. I interviewed mostly men, as I felt males 
were less consciously involved in fashion, less judged 
on their looks and so less likely to be governed by 
trends or the opinions of others.

What I found was that most men didn’t want to 
stand out. One felt over time he had developed a 
‘uniform’, an expectation of what people thought 
he would wear and any deviation from this might 
cause embarrassment. He didn’t want to take the risk. 
Another felt he must wear a suit to feel business-like 
and authoritative and even in semi-retirement he wore 
smart trousers with a shirt. 

What was clear was men expressing themselves 
through their clothing in a similar way to women. 
Clothing could make them feel something, like 
themselves, or like the person they wanted to be. 

Meanwhile, from April the same year, three women 
embarked on a similar project, “Women in Clothes”, 
which developed a questionnaire to help discover 
what influenced the fashion choices of women. 
The extensive project interviewed a huge variety 
of women from prominent positions to ordinary 
backgrounds and compiled these in a book released 
in September 2014. The study still continues online 
welcoming anyone to complete the questionnaire and 
have their answers shared online. 



1. WHEN DO YOU FEEL AT YOUR MOST 
ATTRACTIVE?
In tights up to my waist (they cover up my 
fat bits) and lacy pants. And when I’ve 
washed my hair. And had enough sleep. 

2. DO YOU NOTICE WOMEN ON THE 
STREET?
Yes, I notice women with style but probably 
take more notice of a man will style because 
they are rarer. 

3. WHAT ARE SOME OTHER THINGS YOU 
ADMIRE ABOUT HOW OTHER WOMEN 
PRESENT THEMSELVES?
I admire women who always have clean, 
tidy, neat hair and make up. But I also pity 
them. 

4. WAS THERE A MOMENT IN YOUR LIFE 
WHEN SOMETHING “CLICKED” FOR 
YOU ABOUT FASHION OR DRESSING OR 
MAKE-UP OR HAIR? WHAT? WHY DID IT 
HAPPEN THEN, DO YOU THINK?
I realised early on (about 10) that people 
commented on it when I wore something 
weird and unusual. I wasn’t that confident 
as a child so its odd to think that I liked this 
attention. I can remember other children 

being outraged and asking why I was 
wearing things, but I felt proud of my 
choices and didn’t care what they thought. I 
guess it set me apart from them. And I guess 
wearing something weird also distracts 
children from making fun of the things you 
can’t change about yourself though I wasn’t 
aware of this at the time. 

“EVERYTHING should be 
a stand out, stand alone 
piece.”

5. WHAT ARE SOME SHOPPING 
RULES YOU WOULDN’T NECESSARILY 
RECOMMEND TO OTHERS BUT WHICH 
YOU FOLLOW?
Only buy things on sale. I usually like the 
ugly stuff in shops, stuff that’s a bit out there 
and wacky and wild. Often people don’t 
want it so I can hang on until it goes into 
sale. 
Only buy the stuff you love, not just stuff you 
like or staples. EVERYTHING should be a 
stand out, stand alone piece.  

6. WHAT ARE SOME RULES ABOUT 

Women  
in Clothes
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Survey completed by Sarah Hill, April 2016

by Sheila Heti, Heidi Julavits and Leanne Shapton 

A New York Times Bestseller. Through original interviews, 
conversations, surveys, projects and drawings from over 
six hundred contributors – including Miranda July, Cindy 
Sherman, Elif Batuman, Mac McClelland, Lena Dunham, Molly 
Ringwald, Tavi Gevinson, Rachel Kushner, Roxane Gay and 
Sarah Nicole Prickett – Women in Clothes explores the wide 
range of motives that inform how women present themselves 
through clothes, and what style really means.

“EVERYTHING should be a stand 
out, stand alone piece.”

DRESSING YOU FOLLOW, BUT YOU 
WOULDN’T NECESSARILY RECOMMEND 
TO OTHERS?
Be a bit clashy. Lots of bright colours or 
some contrasting prints are great. I would 
recommend this though.  

7. WHAT IS THE MOST TRANSFORMATIVE 
CONVERSATION YOU HAVE EVER HAD 
ON THE SUBJECT OF FASHION OR STYLE?
-

8. DO YOU HAVE A UNIFIED WAY OF 
APPROACHING YOUR LIFE, WORK, 
RELATIONSHIPS, FINANCES, CHORES, 
ETC.? PLEASE EXPLAIN.
I’m quite organised and logical with most 
things but I don’t know if this is reflected 
in my clothes. I think I am definitely good 
at co-ordinating outfits and most items I 
own are interchangeable with lots of other 
garments which is probably quite a practical 
approach. 

“I love that little touch of 
non-conformity peeking 
out from the bottom of 
their trouser legs.”

9. ARE THERE ANY CLOTHING (OR 
RELATED) ITEMS THAT YOU HAVE IN 
MULTIPLE? WHY DO YOU THINK YOU 
KEEP BUYING THIS THING?
I have loads and load of pairs of sparkly 
socks and socks in general. I like my socks 
to match my outfit - they shouldn’t just be 
something that is forgotten about. And they 
can make you feel so comfy and cosy too. 
I’m also interested in the importance of 
socks to men’s clothing and style - men in 
smart suits, business uniform, often have on 
jazzy socks and ties, and I love that little 
touch of non-conformity peeking out from 
the bottom of their trouser legs. 

10. HAVE YOU EVER SUCCESSFULLY 
GIVEN SOMEONE A PRESENT OF 
JEWELRY OR CLOTHING THAT YOU 
CONTINUE TO FEEL GOOD ABOUT?
Not as a gift but I have sometimes 
encouraged someone to buy something 
and felt satisfied whenever they wear it and 
it looks great. My boyfriend has a yellow 
jacket that he liked but I don’t know if he 
would have had the confidence to buy it if 
he hadn’t had someone to say it was ok - it 
looks great and brightens up all his outfits. 

“I love that little touch of non-
conformity peeking out from the 
bottom of their trouser legs.”



11. IS THERE ANY FASHION TREND 
YOU’VE REFUSED TO PARTICIPATE IN AND 
WHY?
I don’t really follow any fashion trends. 
I have my own established style and if 
something from a ‘trend’ fits with it I’d buy it 
but I certainly wouldn’t follow trends or try 
to be ‘fashionable’. 

12. CAN YOU SAY A BIT ABOUT HOW 
YOUR MOTHER’S BODY AND STYLE HAS 
BEEN PASSED DOWN TO YOU, OR NOT?
My mother is very self conscious of her legs. 
I’ve seen them and there’s not anything 
wrong with then so that’s probably given 
me some body confidence, strangely. 
There’s no point being critical about your 
body because its not important to anyone 
else and no one will see it in the same way 
as you do anyway. 

“My mum and I have 
shared a cardigan for 
about 15 years now.” 

13. HAVE YOU STOLEN, BORROWED 
OR ADAPTED ANY DRESSING IDEAS 
OR ACTUAL ITEMS FROM FRIENDS OR 
FAMILY?
My mum and I have shared a cardigan for 
about 15 years now. Its a pale blue, wrap 
round, ballet style cardigan. I didn’t like 
it when she bought it - I was really young 
maybe about 9 or 10 and gave her a 
scathing review when she brought it home 
from the shops. When I was in my early 
teens, I started wearing it and it became 
one of my favourites. It’s her’s again now 
and apart from one little hole, its still going 
strong. 

14. WAS THERE A POINT IN YOUR 
LIFE WHEN YOUR STYLE CHANGED 
DRAMATICALLY? WHAT HAPPENED?
There’s never been a dramatic change 
in my style - apart from anything else, I 
could never afford to suddenly change my 
wardrobe. 

“I don’t throw things 
away just because they 
are old or damaged.”

15. DO YOU ADDRESS ANYTHING 
POLITICAL IN THE WAY YOU DRESS?
I try to wear lots of second hand and 
vintage items and I don’t throw things away 
just because they are old or damaged. 
High consumption of clothing is really 
decadent and damaging and we should be 
considerate in the purchases we make. 

16. PLEASE DESCRIBE YOUR BODY.
I am average height, with pale skin, veiny 
legs and loads of moles; I have long, curly 
red hair and quite rosy cheeks and wrinkly 
eyes; I have a huge bum, big thighs, a tiny 
waist and small boobs. My body is nice and 

useful but should probably be a bit fitter. 

17. PLEASE DESCRIBE YOUR MIND.
My mind is not as sharp as it used to be 
even though I am only 24. 
18. PLEASE DESCRIBE YOUR EMOTIONS.
Variable. Erratic. Strong. Passionate. 

19. WHAT ARE YOU WEARING ON YOUR 
BODY AND FACE, AND HOW IS YOUR 
HAIR DONE, RIGHT AT THIS MOMENT?
I’m at home in bed so I am wearing blue 
skin tight jeans with hole in the inside thigh 
where jeans always get a hole and a stripy 
pattern knitted top with powder blue, navy 
blue, yellow and tan and socks which match 
the powder blue perfectly. I’ve also got on a 
big white jumper that is probably older than 
I am. It was my gran’s who died when I was 
six and I found it in my grampa’s house and 
started wearing it a couple of years ago. Its 
perfect apart from a hole at the seem under 
the arm which I made and keep meaning to 
mend. My hair in a knot on top of my head 
because I am meant to be concentrating. On 
my face I have what I always wear: a nose 
ring and black eyeliner, blusher, mascara 
and some eyebrow pencil.

“[How I dress] is a curated 
exhibition of the things I 
like.” 

20. IN WHAT WAY IS THIS STUFF 
IMPORTANT, IF AT ALL?
How I dress is so important to me in making 
me feel confident. Its an advertisement of 
my personality. It is a curated exhibition of 
the things I like. There’s lots of things you 
can guess about people from of the way 
they dress. 

21. WITH WHOM DO YOU TALK ABOUT 
CLOTHES?
I’ve studied fashion design for 6 years 
now so lots of people. Because of this, 
people talk to me about it but I’m not sure 
if people always understand me if they’re 
not in design or not really interested in 
fashion. It’s interesting as a ‘fashion insider’ 
to hear the views of outsiders though they 
are sometimes the most insightful without 
realising it. 

“It’s interesting as 
a ‘fashion insider’ 
to hear the views of 
outsiders though they 
are sometimes the 
most insightful without 
realising it.”
22. HOW DO INSTITUTIONS AFFECT THE 
WAY YOU DRESS?
I’m not part of religious or other institutions  
which affect my dress. I don’t like being told 
what to wear.

“My mum and I have shared a 
cardigan for about 15 years now.”

“I don’t throw things away just 
because they are old or damaged.”

“[How I dress] is a curated 
exhibition of the things I like.” 

“It’s interesting as a ‘fashion 
insider’ to hear the views of 
outsiders though they are 
sometimes the most insightful 
without realising it.”

“Someone told me I had 
‘swag’ once.”

23. DO YOU THINK YOU HAVE TASTE 
OR STYLE? WHICH ONE IS MORE 
IMPORTANT? WHAT DO THESE WORDS 
MEAN TO YOU
Someone told me I had ‘swag’ once. I think 
that probably means confidence in pulling 
off something that could potentially be 
terrible. I think that probably means I have 
style more that taste. ‘Tasteful’, although 
giving something a certain qualification, 
also has many negative connotations for 
me, as being a bit bland or within the rules. 
Style is more individual and interpretable. I 
like swag best though. 

24. DO YOU REMEMBER THE BIGGEST 
WASTE OF MONEY YOU EVER MADE ON 
AN ITEM OF CLOTHING?
I accidentally bought a maternity top once. I 
was not, and have never been, pregnant.

25. ARE THERE ANY DRESSING TRICKS 
YOU’VE INVENTED OR LEARNED THAT 
MAKE YOU FEEL LIKE YOU’RE GETTING 
AWAY WITH SOMETHING?
I like buying something with a multi-coloured 
pattern or print and then I match with it 
anything else that has one of the colours in. 
That seems to work even if even if it breaks 
lots of ‘rules’

26. DO YOU HAVE STYLE IN ANY AREAS 
OF YOUR LIFE ASIDE FROM FASHION?
I’m a designer and I’m also quite 
opinionated so I guess I have a style or 
certain tendencies or preferences in lots of 
things I do, say, think and create.  

27. CAN YOU RECALL SOME TIMES 
WHEN YOU HAVE DRESSED A 
PARTICULAR WAY TO CALM YOURSELF 
OR GAIN A SENSE OF CONTROL OVER A 
SITUATION THAT SCARED YOU?
Every single day.

28. WOULD YOU SAY YOU “KNOW 
WHAT YOU LIKE” IN THE AREA OF 
FASHION AND CLOTHING? IF SO, 
DO YOU ALSO KNOW WHAT YOU 
LIKE IN OTHER AREAS OF LIFE, THAT 
IS, ARE YOU GENERALLY GOOD AT 
DISCERNMENT? CAN YOU SAY WHERE 
YOUR DISCERNMENT COMES FROM, IF 
YOU HAVE IT? OR IF YOU DON’T HAVE IT, 
WHY OR WHY NOT?
Definitely. I’m very opinionated especially 
about things I feel I’m fairly knowledgeable 
about.

“My mum still takes 
clothes off my back if they 
are not ironed because 
she is worried I look 
‘uncared for’.”

29. DID YOUR PARENTS TEACH YOU 
THINGS ABOUT CLOTHING, CARE FOR 
YOUR CLOTHING, DRESSING OR STYLE? 
WHAT LESSONS DO YOU REMEMBER? OR 
DID YOU JUST PICK THINGS UP?
My mum still takes clothes off my back if 
they are not ironed because she is worried I 
look ‘uncared for’.

30. WHAT SORTS OF THINGS DO YOU 
DO, CLOTHING OR MAKE-UP OR HAIR- 
WISE, TO FEEL SEXY OR ALLURING?
I feel more attractive when I think my outfit 
is well chosen or I’m wearing something 
new or a favourite item, but probably no 
one else notices the difference. It should be 
something you do for yourself anyway.

31. MANY PEOPLE SAY THEY WANT 
TO FEEL “COMFORTABLE,” OR THAT 
THEY ADMIRE PEOPLE WHO SEEM 
“CONFIDENT.” WHAT DO THESE WORDS 
REALLY MEAN TO YOU?
There’s two ways to look at comfort. 
Comfort in the sense of confidence, not 
being judged or criticised, feeling like 
something you wear is you. That is important 
but it should be you who likes it and you 
shouldn’t worry about what others think.

“Can I run for the bus in 
this bra?”

My sense of comfort is more practical. Can I 
climb a fence in this? Will I be warm enough 
if I go to the cold library? Will my feel be 
dry if it rains today? Can I run for the bus 
in this bra? Does this waistband allow for 
the big meal I am about to eat? It is very 
important that your clothes allow you to live 
your life the way you want to live your life.

“Dressing is an advert for 
your personality.”

32. IF DRESSING WERE THE ONLY THING 
YOU DID, AND YOU WERE CONSIDERED 
AN EXPERT AND ASKED TO EXPLAIN 
YOUR STYLE PHILOSOPHY, WHAT WOULD 
SAY?
Dressing is an advert for your personality.

33. WHAT IS REALLY BEAUTIFUL, FOR 
YOU, IN GENERAL?
People being themselves, being confident 
and looking happy. 

34. WHAT DO YOU CONSIDER VERY 
UGLY?
Fakery and conformity. 

35. ARE YOU GENERALLY A GOOD 
JUDGE OF WHETHER WHAT YOU BUY 
WILL END UP BEING WORN? HAVE 
YOU FIGURED OUT HOW TO KNOW IN 
ADVANCE?
Yes, and I now only buy the things I love 
and not the things I just like. I also try not 
to ‘need’ anything because then you often 

“Someone told me I had ‘swag’ 
once.”

“My mum still takes clothes off my 
back if they are not ironed because 
she is worried I look ‘uncared for’.”

“Can I run for the bus in this bra?”

“Dressing is an advert for your 
personality.”



have to buy something you’re not totally 
happy with just to fill the gap. 

36. WHEN YOU LOOK AT YOURSELF 
BEFORE GOING OUT, AND YOU ARE 
TRYING TO SEE YOURSELF FROM THE 
OUTSIDE, CAN YOU DESCRIBE A BIT 
ABOUT WHAT THIS “OTHER PERSON” 
IS LIKE? WHAT DO THEY LIKE, DISLIKE, 
WHAT SORTS OF JUDGMENTS DO THEY 
HAVE? IS THIS “OUTER EYE” BASED 
ON SOMEONE YOU KNOW OR ONCE 
KNEW?
I probably look fun, light hearted, silly. 
Maybe even cute (!). Which is not totally 
what I am like. But I think I also look 
interesting and probably like I have 
something to say. I think someone would 
think I was confident in myself and not 
afraid of what other people think. 

37. WHAT IS YOUR PROCESS GETTING 
DRESSED IN THE MORNING? WHAT ARE 
YOU CONSIDERING?
Usually I’m so tired I wake up and just want 
to put on something warm and comfortable. 
That’s why its important to only have nice 
clothes because otherwise I’d always be 
in sloppy pyjamas and cardigans. I also 
considering what I have to do and who I’m 
going to see that day. Will it be cold, can 
my outfit compete with what my friend will 
wear, am I having a big meal? 

“I want to put on an outfit 
every day that I know no 
one else in the world is 
wearing.” 

38. WHAT ARE YOU TRYING TO ACHIEVE 
WHEN YOU DRESS?
I want to put on an outfit every day that I 
know no one else in the world is wearing. 

39. WHAT, FOR YOU, IS THE DIFFERENCE 
BETWEEN DRESSING AND DRESSING UP?
Lipstick or high heals. That’s all. 

40. IF YOU HAD TO WEAR A “UNIFORM” 
WHAT WOULD IT LOOK LIKE?
Man’s shirt, white. Cigarette trousers, 
black and white print. Sparkly socks, multi 
coloured. Jumper, multi coloured, textures. 
Long overcoat, bright colour. Chunky shoes. 

I think I have a kind of variable uniform 
already. I always wear cigarette trousers 
or skin tight jeans or jazzy leggings - slim 
trousers, I would never wear anything wide 
legged. I like second hand men’s shirts, 
white or striped. I have lots of big wooly 
cardigans, knitted by grannies I hope, 
that I have picked up in vintage stores. I 
like jackets in bright colours, or patters or 
sparkly - I like my outerwear to be really 
bold because its what everyone sees first 
outside on the street.

41. WHAT WOULD YOU SAY IS “YOU” 

AND WHAT WOULD YOU SAY IS “NOT 
YOU”?
I don’t like things to be too girly or boring. 
I like clothes that are a bit ugly and have 
been left behind in the shop. I don’t think 
anyone would describe my clothes as 
‘casual’ - I wouldn’t wear blue jeans and a 
plain T. 

“Can Irn Bru be a fashion 
accessory?”

42. WHAT IS YOUR CULTURAL 
BACKGROUND AND HOW HAS THAT 
INFLUENCED HOW YOU DRESS?
I have an ‘Aye’ t-shirt and a ‘Yes’ badge 
for the Scottish Independence and I have a 
little kilt I like to wear which make me feel 
Scottish. I also have wild, curly, ginger hair 
and a penchant for Irn Bru. Can Irn Bru be 
a fashion accessory? 

43. DO YOU REMEMBER A TIME IN 
YOUR LIFE WHEN YOU DRESSED QUITE 
DIFFERENTLY FROM HOW YOU DO 
NOW? CAN YOU DESCRIBE IT AND 
WHAT IT WAS ALL ABOUT FOR YOU?
Not really. The way I’ve dressed has 
changed but I’ve always had a strong sense 
of individualism fundamental to what I wear. 

44. WHAT SORTS OF THINGS DO YOU 
DO, CLOTHING, MAKE-UP OR HAIR-WISE, 
TO FEEL PROFESSIONAL?
I just wear an outfit I think is well put 
together. Maybe a blazer or something else 
that looks a bit smart. Having confidence in 
your outfit choice is the main thing, not the 
outfit itself. 

45. HOW DO YOU CONFORM TO 
OR REBEL AGAINST THE DRESS 
EXPECTATIONS AT YOUR WORKPLACE?
My work place is reasonably free though I 
think I’m meant to iron a bit more than I do.  

46. DO YOU HAVE A DRESS CODE, 
A SCHOOL UNIFORM, OR A 
UNIFORM THAT YOU WEAR FOR AN 
EXTRACURRICULAR ACTIVITY?
Not any more. I dance sometimes and love 
dance wear but generally I really dislike 
having to wear a uniform. 

47. ARE THERE WAYS IN WHICH YOU 
CONFORM TO OR REBEL AGAINST THESE 
UNIFORMS?
I used to rebel a lot at school but in a 
clever way which stayed within the rules. 
Our uniform was a black skirt, trouser or 
pinafore and white shirt with black jumper 
or cardigan. I made myself a skirt with 
sparkly buttons, and I had a black dress 
with multi coloured glitter on and another 
with stars printed on but in black so they 
were subtle. I also wore fishnet tights and 
white ankle socks which weren’t against the 
rules, but could annoy some teachers.

48. DO YOU FIND IT COMFORTING OR 

“Can Irn Bru be a fashion 
accessory?”

“I want to put on an outfit every 
day that I know no one else in the 
world is wearing.” 

CONSTRAINING TO HAVE A UNIFORM?
I hate it. 

49. WHAT IS AN ARCHETYPAL OUTFIT 
FOR YOU; ONE THAT YOU COULD HAVE 
HAPPILY WORN AT ANY POINT IN YOUR 
LIFE? WHAT DO YOU LIKE ABOUT IT?
Probably a floral dress is the only item I 
would have worn consistently since early 
teens until now, usually with black tight and 
chunky shoes. It wouldn’t be my favourite 
item, but its a staple and I find items with 
lots of colours are the easiest to wear.

50. DO YOU EVER WISH YOU WERE A 
MAN OR COULD DRESS LIKE A MAN OR 
HAD A MAN’S BODY? WAS THERE EVER A 
TIME IN THE PAST?
I like men’s clothes and I just wear them if 
I want to. I really like shopping in men’s 
departments because they always have nice 
knitwear and shirts and socks and these are 
my favourite items. 

51. IF THERE WAS ONE COUNTRY OR 
CULTURE OR ERA THAT YOU HAD TO LIVE 
IN, FASHION-WISE, WHAT WOULD IT BE?
Flappers in the 20s because of the female 
liberation. It must have felt great to be free. 

“I like photographs on 
disposable cameras 
because you don’t have 
the opportunity to see 
them, retake them, or 
edit them before they are 
printed.”

52. DO YOU CONSIDER YOURSELF 
PHOTOGENIC?
Not really. I like photographs on disposable 
cameras because you don’t have the 
opportunity to see them, retake them, or 
edit them before they are printed. Usually 
some are nice and some are horrendous, 
but all are real. 

53. WHEN YOU SEE YOURSELF IN 
PHOTOGRAPHS, WHAT DO YOU THINK?
I’m probably quite critical of how I look 
because it usually doesn’t match how I see 
myself when I look in the mirror. Its the same 
when you hear your voice recorded - it 
doesn’t sound how you expect it to, the way 
you hear it inside your head. 

54. ARE THERE ANY FIGURES FROM 
CULTURE, PAST OR PRESENT, WHOSE 
STYLE YOU ADMIRE OR HAVE DRAWN 
FROM?
I love Helena Bonham Carter’s hair. 

55. HAVE YOU EVER HAD A DREAM THAT 
INVOLVED CLOTHES?
Probably lots and lots. I have work as a 
bra fitter so I have lots of dreams about not 
being able to find a bra in the right size. 

56. WHAT WOULD BE A DIFFICULT OR 
UNCOMFORTABLE LOOK FOR YOU TO 
TRY AND ACHIEVE?
I would hate to wear black all the time 
because it makes me feel very funereal.

57. IF YOU WERE TOTALLY COMFORTABLE 
WITH YOUR BODY, OR YOUR BODY WAS 
A BIT CLOSER TO WHAT YOU WISH IT 
WAS LIKE, WHAT WOULD YOU WEAR?
I am! Don’t assume I’m not!

58. IS THERE ANYONE THAT YOU ARE 
TRYING TO ATTRACT OR REPEL WHEN 
YOU DRESS?
I want to repel people who can’t put up 
with me dressing a little bit weird. Its a self-
fulfilling aim. 

“Invest in a good bra 
above all else.”

59. ARE THERE ANY DRESSING RULES 
YOU’D WANT TO CONVEY TO OTHER 
WOMEN?
Invest in a good bra above all else. I work 
part time as a bra fitter in a shop with a 
truly exceptional fitting service and nothing 
makes or breaks an outfit like a bra.

60. WHAT DO YOU THINK OF PERFUME? 
DO YOU WEAR IT?
I like to smell it but it feels unnatural on me 
- I find it a bit nauseating to have a scent 
hanging around all day. 

61. WHAT ARE SOME THINGS YOU NEED 
TO DO TO YOUR BODY OR CLOTHES IN 
ORDER TO FEEL PRESENTABLE?
Not a lot really. I don’t iron and I don’t 
even shower every day and I never brush 
my hair. I brush my teeth and I wear 
deodorant which I think is usually enough. 

62. HOW DOES MAKEUP FIT INTO ALL 
THIS FOR YOU?
I don’t wear a lot of make up but I do 
always wear it if I’m going further than the 
local shop.

63. IS THERE A CERTAIN LOOK YOU 
FEEL YOU’RE EXPECTED TO LIKE THAT 
YOU HAVE ABSOLUTELY NO INTEREST 
IN? WHAT IS IT? WHY AREN’T YOU 
INTERESTED?
Lots of fashion people rank black very 
highly and I agree it is easy to look chic or 
slick in black but I just look dowdy and drab 
in black. Its not for me.

“Most of my clothes have 
holes in.”

64. CAN YOU DESCRIBE IN A BASIC 
WAY WHAT YOU OWN, CLOTHING AND 
JEWELRY-WISE?
Most of my clothes have holes in.

“I like photographs on disposable 
cameras because you don’t have 
the opportunity to see them, retake 
them, or edit them before they are 
printed.”

“Invest in a good bra above all 
else.”

“Most of my clothes have holes in.”



65. WHAT IS YOUR FAVORITE PIECE 
OF CLOTHING OR JEWELRY THAT YOU 
OWN?
I have a stripy shirt that I spent 4 days 
meticulously making out of very expensive 
silk fabric. I have never worn it because I 
haven’t had an occasion special enough.

66. TELL US ABOUT SOMETHING IN YOUR 
CLOSET THAT YOU KEEP BUT NEVER 
WEAR. WHAT IS IT, WHY DON’T YOU 
WEAR IT, AND WHY DO YOU KEEP IT?
I have a quite a few black dresses which I 
bought because I liked but then remember 
I look funeral in. Its a serial problem. But 
I hang on to them incase someone dies; 
which is morbid. 

67. LOOKING BACK AT ALL YOUR 
PURCHASES OVER THE PAST FIVE TO 
FIFTEEN YEARS, CAN YOU GENERALIZE 
ABOUT WHAT SORTS OF THINGS WERE 
THE MOST VALUABLE TO BUY?
Good coats and good shoes. Outerwear 
is what everyone sees and what you wear 
every single day, while other items come 
and go. 

68. IS THERE AN ITEM OF CLOTHING 
THAT YOU ONCE OWNED, BUT NO 
LONGER OWN, AND STILL THINK ABOUT 
OR WISH YOU HAD BACK? WHAT WAS 
IT, WHAT HAPPENED TO IT, AND WHY DO 
YOU WANT IT BACK?
I had a pair of boots which were patent 
up to shoe height the had velvet fabric at 
the ankle which zipped up with a silver 
heart shaped zipper. I was about ten and 
in hindsight they were horrible but I loved 
them and still think about how strongly I felt 
about them. 

69. IF YOU HAD TO THROW OUT ALL 

YOUR CLOTHES BUT KEEP ONE THING, 
WHAT WOULD YOU KEEP?
I have a big furry coat which would keep 
me warm if I was otherwise naked.

70. BUILDING UP YOUR WARDROBE 
FROM NOTHING, WHAT WOULD YOU 
DO DIFFERENTLY THIS TIME?
If I had a reasonable budget, I would 
buy good quality, sustainably produced 
items that would last a long time that were 
practical and lots of bright sparkly stand out 
pieces which I love. 

71. WHAT’S THE FIRST “INVESTMENT” 
ITEM YOU BOUGHT? DO YOU STILL OWN 
OR WEAR IT?
I once bought two expensive coats in one 
day but I love them both and still wear them 
every winter 4 years on. 

72. WAS THERE EVER AN IMPORTANT 
OR PARADIGM-SHIFTING PURCHASE IN 
YOUR LIFE?
There’s been many times where I’ve bought 
something I wasn’t sure if I was brave 
enough to wear but seemed totally normal 
and ordinary after I’d had it a little while. 
What I am comfortable in changes the more 
risks I take.

“There’s been many 
times where I’ve bought 
something I wasn’t sure 
if I was brave enough to 
wear”

73. WHAT ITEM OF CLOTHING ARE YOU 
STILL (OR HAVE YOU FOREVER BEEN) ON 
THE HUNT FOR?

“There’s been many times where 
I’ve bought something I wasn’t sure 
if I was brave enough to wear.”

The perfect pair of pants! I have a big bum 
and I need pants that are black, seam 
free, cotton and don’t dig in anywhere. 
It shouldn’t be this hard but I think I’ve 
been looking for something like this for 5 
years now. Two styles have come close. 
One is a specific thong which isn’t ideal 
for every outfit, and the other is a specific 
Brazilian which is perfect except that the 
seam free tape falls off after a few washes. 
Suggestions on a postcard please. 

74. WHAT ARE YOUR CLOSET AND 
DRAWERS LIKE? DO YOU KEEP THINGS 
NEAT, ETC?
I used to colour organise things but I don’t 
have a proper wardrobe right now - I still 
keep things neatly folded though by item: 
tops, dress/skirts, trousers, jumpers.

75. WERE YOU EVER GIVEN A PRESENT 
OF CLOTHING OR JEWELRY THAT 
ESPECIALLY TOUCHED YOU?
I’m hoping I’ll get a really good 
engagement ring soon!

76. DID YOU EVER BUY AN ARTICLE OF 
CLOTHING WITHOUT GIVING IT MUCH 
THOUGHT, ONLY TO HAVE IT PROVE 
MUCH MORE VALUABLE AS TIME WENT 
ON? WHAT WAS THE ITEM AND WHAT 
HAPPENED?

77. HOW AND WHEN DO YOU SHOP 
FOR CLOTHES?
In shops or charity shops, often in sales. I 
like shopping with my mum because I don’t 
have to go to any shops I don’t like and I 
know she’ll give me an honest opinion. 

78. DO YOU LIKE TO SMELL A CERTAIN 
WAY?
Clean.

79. HOW DOES HOW YOU DRESS PLAY 
INTO YOUR AMBITIONS FOR YOURSELF?
I think having pride and thought in what 
you wear shows you take pride in other 
aspects of your life. My ambition is to be 
a successful designer so I think presenting 
myself is a important.

80. HOW DOES MONEY FIT INTO ALL 
THIS?
I’ve been a student for six years so I can’t 
afford to buy things on a whim but this 
is a good thing because clothing is often 
wasteful and it makes me much more 
considerate of my purchases. 

81. IS THERE AN ARTICLE OF CLOTHING, 
A PIECE OF MAKE-UP, OR AN 
ACCESSORY THAT YOU CARRY WITH YOU 
OR WEAR EVERY DAY?
I wear a Swatch everyday and I have a 
nose ring. 

82. DID ANYONE EVER SAY ANYTHING 
TO YOU THAT MADE YOU SEE YOURSELF 
DIFFERENTLY, ON A PHYSICAL AND 
ESPECIALLY SARTORIAL LEVEL?
People complementing things I made when 
I could first sew probably encouraged my 
ambitions to be a designer a lot. 

83. DO YOU REMEMBER THE FIRST TIME 
YOU WERE CONSCIOUS OF WHAT YOU 
WERE WEARING? CAN YOU DESCRIBE 
THIS MOMENT AND WHAT IT WAS 
ABOUT?
I don’t know about first memories but I have 
quite a few memories of dressing up when I 
was little for Hallowe’en for example. 



Waste is symptomatic 
of a failed relationship.

Jonathon Chapman,  
Emotionally Durable Design



5. Longevity

What have I owned for the last ten years? What could I wear every day? 
What are my favourite clothes? What have I always wanted? What items 
are timeless? What needs repaired? What is durable? What doesn’t need 
laundered regularly? Where will I live in the next ten years? What country, 
house, city? What will I work as? Where will I holiday? What will I do in 
my spare time? What will I listen to, read, watch, learn? How might my life 
change? What will matter?

What will my clothes say about me? 



Money  
Can’t  
Buy 
Love
Clothing portraits
Photographs by Sarah Hill 

Age: 35 years (approx.)
Origin: Marks and Spencer
Nationality: made in Finland
Owner: John Hill (b.1923)
Features: broken zip with 
hand stitching, original 
colour beneath collar, worn 
cuffs, hand stitch repair 
pocket and scratched snap 
fasteners.
Additional information: 
smells like Grampa’s hall 
cupboard



Age: 6 years 
Origin: L’art de River Island 
Owner: Sarah Hill (b.1991)
Features: stain on left arm, 
stain on left side, pin hole 
on lapel from ‘Yes’ badge, 
original colour visible on 
inside, baubles all over.
Additional information: 
oldest remaining item in the 
‘yellow phase’.

Age: 5 years 
Origin: Hamells
Owner: Jade Thorpe 
(b.1991)
Features: left pocket 
detached, holes in both 
pocket linings, hem coming 
down, hole in collar.
Additional information: 
acquired from a man in a 
pub who did not return to 
collect his payment.



Age: 30 years (approx)
Origin: Marks and Spencer
Nationality: Made in 
Macau 
Owner: Sarah Hill (b.1991); 
previously Jane Louisa Hill 
(b. 1923)
Features: perfect white, a 
hole under each arm.
Additional information: 
belonged to my gran who 
passed away when I was 
6 years old. My grampa 
saved it since it was good as 
new and it is now mine.

Age: unknown
Origin: Second hand shop, 
2012
Owner: Sarah Hill (b.1991); 
Features: stretched elbows, 
catch on shoulder, catch on 
sleeve.



Age: unknown
Origin: charity shop 
Edinburgh; Jasper Conran
Nationality: made in 
England 
Owner: Sarah Hill (b.1991)
Features: silk wearing all 
over, discoloured arms, 
many stains from sticky 
dance floors.
Additional information: 
purchased in 2009 but 
not worn until several 
years later because it was 
considered slightly too 
outrageous.



Age: 6 years
Origin: H&M 
Owner: Sarah Hill (b.1991); 
Features: ripped at nearly 
every seam.
Additional information: 
strangers like to helpfully 
point out tears to which I 
respond by showing them 
more tears. 



Age: 5 years
Origin: Urban Outfitters 
Owner: Jade Thorpe 
(b.1991)
Features: slightly felted, 
missing button, various small 
holes.
Additional information: 
originally owned in orange 
but this one was acquired 
instead at a party.

Age: 6 years
Origin: Fjallraven Kanken
Owner: Jade Thorpe 
(b.1991)
Features: ink stains across 
bottom, broken zip on front 
pocket.



Age: 4 years 
Origin: Zara
Nationality: Made in Spain
Owner: Sarah Hill (b.1991)
Features: stained cuffs, 
stretched elbows, baubles 
all over, shredded lining.
Additional information: I 
bought this for my cousin’s 
wedding and it was the 
most I had spent on an item 
of clothing but it’s been well 
worn since. 



You can’t buy the detail, personality, stories and love that are part of 
these garments. Even though most of them will have been produced 
en masse, they are unique and impossible to replicate. These items, 
battered, tired and in some cases falling apart, are much more 
valuable than their new counterparts. 

Age: 8 years
Origin: Converse
Nationality: Made in Asia
Owner: Benjamin Crawford 
(b.1991)
Features: ventilation holes, 
worn heals, stretched laces.
Additional information: a 
mother’s worst nightmare.



6. Sparsity or 
rarity

Less is more.
Less is less.

Less.
What would you wear if you 
could only have 10 items 
forever?
A flexible, co-ordinated capsule wardrobe should be the covetable 
alternative to owning hundreds of garments. Arguably, it takes much 
more skill.



Is there 
a community and 

participatory 
opportunity in this 

and 
what could it be?



7. Community

Community 
meeting 
places

These are natural community meeting 
spaces where people bump into one 
another, dentist waiting rooms, shared 
laundry room, bus stops and local shops. 
It is not necessarily the town square, 
local park or town hall, all intended for 
recreation, where people most often 
meet. For this reason, we should make 
the most of these space designing them 
not only for their intended functional use 
- waiting, washing or buying - but also 
for meeting, talking and collaborating

What would my fashion 
brand have to be if it existed 
on this row of shops?

This small row of shops on Ivanhoe 
Road in the Foxbar residential area of 
Paisley is not somewhere anyone would 
expect ‘fashion’ to happen. The shops 
service a small area of roughly 1000 
people as well as the local high school 
and one of three primary schools.

Next to the community centre and 
library this the main corner shop for 
and local post office for a large number 
of streets in the area. There will not be 
many people in the community who do 

not visit these shops from time to time 
making this a prime opportunity for 
community development. 

But how could this development involve 
fashion? Everybody wears clothes and 
has a necessity for them. However, this 
is not a destination shopping area, it is 
purely for convenience so its purpose 
and remit must be considered as such. 
What sort of clothing outlet would make 
life easier for the people of Foxbar? 
How can this benefit them?



8. Service

Facilitating 
hyper-localism

Clothing is  not usually purchased 
locally. It it not usually produced locally 
either, or even within the country. 
Unfortunately, much of the structure 
which would support hyper-localism 
in clothing manufacture does not exist 
today. For example, though it would be 
possible to make jeans in this country, 
the cotton cannot be grown here and 
the fabric is not currently worn here.

Considering this, alongside the 
sustainable benefits of buying well, 
buying little and keeping and repairing 
clothes we can approach this in a 
different way. 

Designing a service, a shop, which 
centres around clothing has many 
positive opportunities for community, 
for environmental benefits, for financial 
benefit for the users and for learning. 
Clothing is worn by everyone and this 
service will be inclusive as it will not 
focus on fashion; anyone with any 
clothes can participate.

Ivanhoe shops, flexible space

Clothing

Community

archive

second 
hand repair

new

storytelling

financial 
benefit

teaching

environmental 
benefit

Foxbar 
library

Foxbar 
community 

centre

health 
benefit

social 
benefit

Foxbar library has a 
memories group of 
particular benefit to 
dementia sufferers. Story 
telling with clothing as a 
catalyst could add to this.

The library also hosts 
many children during 
the holidays who could 
benefit from lessons.

Foxbar community centre 
hosts an elderly forum once 
a week. This group could 
be enhanced by using their 
knitting and crafts skills 
to teach and learn while 
strengthening the social 
networks of elderly people.

1. For the people by the people - taking 
shape over time
2. Financially beneficial - must save 
people money or not cost them more 
than they would spend otherwise
3. Flexible space - comfortable chairs, 
work tables, rails, wall displays
4. Branding - not showy, glass front 
to be welcoming, not flashy branding 
outside, simple. 
5. Welcoming - free tea.

Threads.
Repairs, remakes, preloved, 
archive, memories, stories, 
classes, tea, skills exchange 
and outreach. 



9. Collaboration Velocipedia

“Back in 2009 I began pestering friends and random 
strangers. I would walk up to them with a pen and a 
sheet of paper asking that they immediately draw me 
a men’s bicycle, by heart. Soon I found out that when 
confronted with this odd request most people have 
a very hard time remembering exactly how a bike 
is made. Some did get close, some actually nailed it 
perfectly, but most ended up drawing something that 
was pretty  far off from a regular men’s bicycle.
Little I knew this is actually a test that psychologists 
use to demonstrate how our brain sometimes tricks 
us into thinking we know something even though we 
don’t.

“I collected hundreds of drawings, building up a 
collection that I think is very precious. There is an 
incredible diversity of new typologies emerging from 
these crowd-sourced and technically error-driven 
drawings. A single designer could not invent so many 
new bike designs in 100 lifetimes and this is why  I 
look at this collection in such awe.”

by Gianluca Gimini

ht
tp

:/
/w

w
w

.g
ia

nl
uc

ag
im

in
i.i

t/
pr

ot
ot

yp
es

/v
el

oc
ip

ed
ia

.h
tm

l

“A single designer could not 
invent so many new bike 
designs in 100 lifetimes.”



People have an emotional connection 
to the clothes they wear whether they 
consider themselves to be interested in 
fashion or not. 

Collecting people’s drawings is a 
collaborative way to design a range 
and interpreting the drawings of non-
designers, in the same way Gianluca 
Gimini has with bikes in his project 
Velocipedia, will create novel garments. 

Collecting people’s stories, however, 
is an even more beneficial in allowing 
insight into what really matters to 
people. Do they love something 
because it reminds them of an event or 
period of their lives? Did the garment 
belong to someone else and have 
sentimental value? Does it have tears 
or stains which are attached to a funny 
story? Have they always dreamed they 
might own something when they grew 
up or when they had the occasion? 
Have they always wanted to wear 
something hut been too shy or afraid? 

Past,  
present,
future 
clothes

This survey asked 3 questions:

1. What item of clothing from childhood 
do you have the strongest memories of?
2. What is the most well worn or oldest 
item of clothing you have now?
3. What garment have always dreamed 
of having but have yet to get or to find?

“I got it second hand 
from a man in a pub. He 
said he’d come back so 
I could pay him but he 
never did so it was free.”

“I tried to convince my 
mum that they still fit me 
even once I’d grown out 
of them.”
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“My most well worn item is a blue 
cotton ballet cardigan that’s about 15 
years old. When I brought it home from 
the shop, my daughter, then about 10 
years old, criticised it but just a few 
years later it was hers!

“Its mine now again and though its 
frayed around the edged, its still a 
favourite.”

“This dress was originally my older 
sister’s and I had a similar one in 
turquoise.”
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“I enjoyed the feel of it 
and liked it when I was 
cold or sad.”
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“I always felt like a little 
cowboy and cold do 
boys stuff in it.”

“Everyone would take 
the piss when I wore 
them but I loved them 
anyway.”
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“[It] remind me of him as 
I even have a photo he is 
wearing it.”
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“This Indian dress was 
made by my landlord in 
Delhi.”
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“My dad won £10 off 
a coupon and wanted 
to buy two pigeons. 
My mother took £2 
off it and bought me a 
coat before he could 
and he wasn’t very 
happy. I was 15. I 
thought I was a toff. 
What I had underneath 
it wasn’t so well, but 
the coat looked great.”



Branding 
sustainable and 

ethics driven design 
without being 
naff or novelty.



10. Identity

Marriage.
A fashion collection  
for Autumn/Winter 2010-2025  
by Sarah Hill

Choose me once.
Love me always.



“I wouldn’t buy 
something that 
was branded as 
‘environmental’ or 
‘green’ or ‘sustainable’ 
because I would think 
- I’m not a hippy so 
that’s not for me.”

“Everything’s very 
graphic design-y  
nowadays. Everything 
looks the same. Like 
every food company’s 
branding... And you 
don’t want it to look 
like that.” 

Getting people to think about the clothes and 
products they buy and acknowledge the problems 
with this is not enough to get them to change their 
entire outlook and mindset. People already know that 
cheap products are made often in poor conditions, 
they don’t last long and end up in landfill (though the 
first and last are easily ignored). Yet most still prefer 
to buy these items. Why?

Firstly, acknowledging there is a better way to do 
something is not enough if this is not financially 
possible for you or you are not easily able to access 
this different approach. These are circumstantial 
changes which should and could be made by targeted 
government funding and progressive taxation to both 
individuals and businesses.

Secondly, there must be a cultural change in 
attitudes in which having new things is not desirable 
or fashionable. Adverts currently brainwash us 
into thinking we can have a certain lifestyle or 
happiness associated with a product. This creates a 
feedback loop of customers wanting - buying - feeling 
unsatisfied - believing a new product will bring them 
what’s missing - wanting and so on. Perhaps buying 
better and having fewer things can be more strongly 
branded to be cool or covetable - see norm-core.

Thirdly, as a reaction to this, there must be a change 
in business. Realising that what does satisfy people is 
relationships and experiences can be advantageous 
if business models adapt. Offering people a lifelong 
product, a repair service, a chance to see their items 
be made, a personal element, a hand in making 
their own purchase, a product with a second use or 
after life, and so on give people investment in what 
they are buying, a connection with it and a sense of 
belonging which cannot be matched by a generic, 
production line product. 

It is important to 
alienate as few people 
as possible. Seeming 
‘hipster’ isn’t appealing 
to everyone, nor is 
seeming hippy. 




